
One Industry One Voice- B2B Survey Results
· 45% of businesses in the UK spend between £1 and £10m per year on events 

· 96% of business leaders say events and experiences add value to their business

· 93% of businesses say the absence of live events and experiences since the start of the Covid-19 pandemic have had a detrimental impact on their staff engagement/internal communications

· Three quarters (75%) of senior decision makers say the absence of live events and experiences since the start of the pandemic had a detrimental impact on the marketing of their business

· 70% of businesses that normally host or take part in events expect to do so in 2021
· 17% of these are unsure
· 13% think they will not

· Nearly a third (32%) of businesses expect their spending on events to decrease by more than 20% in 2021 compared to 2020
· Over half (53%) expect their spending on events to decrease next year compared to this year
· 11% expect their spending to increase by 0-10%
· 28% expect their spending to increase by more than 10%
· 4 in 10 (38%) expect their spending to increase compared to this year

· The strategy that would give businesses most confidence in the safety of live events is on-site testing (36%)- i.e. over a third of businesses want on-site testing in place for live events
· 19% think social distancing would give them the most confidence
· 19% voted for hi-tech cleaning and sanitation solutions
· 9% voted for digital/contactless registration

· 57.5% of businesses participate in conferences, with the next most popular events being trade shows and exhibitions (15%), and product launches (21%)

· 53% of executives say live events are more effective than virtual events

· 38% of business leaders think it will be possible to stage live events safely in Q3 of 2021
· 36% think events could be staged safely in Q2
· 13% think Q4
· 6% think Q1, pointing to the need for the government to provide a roadmap for when events can get back on their feet and provide confidence needed for businesses to book
This data is taken from a snapshot survey of nearly 50 senior leaders across major UK businesses. The survey looked at business leaders’ attitudes to events and experiences, the value these events add to businesses, and the impact of the ongoing pandemic. 




