


The  
champion 

is:

A consumer brand dedicated to 

improvements 
in accessibility… 



-Maximises the collective buying power of the 

- , effort 

and innovation
-Encourages businesses to take part at zero cost and 

them to

-Encourages accessibility improvements 

- of disability access 

issues and effects physical , positive change 





of the / business case:

-Over 

in Britain

-Over  6.9 million disabled people of working age, which represents 

of the working population

-The Purple Pound – a a year 

untapped economy



“Almost of the 
attractions said they were not fully 
wheelchair accessible, and a 

had 
for disabled people’s cars. Only 13 
per cent gave staff training on 

.”

The Standard, 14 November 2014



“ ,” said 

Ted Hill, CEO of the British Polio 

Fellowship, (commenting on the 

of the UK’s 

top visitor attractions). “I would like to 
call on these venues to make themselves 

. I believe the UK to be among 

the leaders in equal opportunities and 
diversity, but clearly (some attractions) 

do not get the message.”



(Source: YouGov, 7 April 2016)





Ways you can contribute:

• Encourage membership to display our 

• Go to our website and your 




