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UFI Research: An Overview

o
The Global
// Association of the
Z, Exhibition Industry

Global

Reports

Analysing the global exhibition industry with
global comparisons.

Global Barometer — Bi-annual report on industry
developments.

World Map of Venues — Global report on venue
capacity developments.

Economic Impact Study — Report on the value of
exhibitions globally and regionally.

United Nations Sustainable Development Goals
— Report on the economic, social & environmental
impacts of a number of exhibition industry projects.

Status of Sustainability — Report on the status
of sustainability in the exhibition industry, including
results from surveys conducted by UFI research
partner Explori.

Regional (O
Reports (=M=

)

Regular market overviews on UFI‘s
chapter regions.

Euro Fair Statistics — Annual list of certified
data for Europe by country.

The Trade Fair Industry in Asia — Annual
analysis of market developments for Asia-Pacific
by country.

The Exhibition Industry in Latin America —
The first comprehensive overview by UFI of the
exhibition industry Latin America.

The Exhibition Industry in MEA — Overview of
the exhibition market in the MEA region.

Topical
Reports Q)

Focused reports on challenges and developments
within the exhibition industry.

COVID Related Research — Data, reports,
and standards covering the exhibitions industry.

Global Visitor Insights & Global Exhibitor Insights
— Data driven research reports on visitor feedback
and exhibitor expectations.

Best Practices Compendiums — Case studies of
successful industry developments.

Special Industry Topics — A wide ranging selection
of bespoke reports into specific industry topics.

UFI| Research Patron: Freeman'!

Freeman is the world’s leading brand experience company. They help their clients design, plan,
and deliver immersive experiences for their most important audiences. Through comprehensive
solutions including strategy, creative, logistics, digital solutions, and event technology, Freeman
helps increase engagement and drive business results. What makes them different is their
collaborative culture, intuitive knowledge, global perspective, and personalized approach.
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Welcome to the 29th edition of the UFI Global Exhibition Barometer.
This study is based on a global survey, conducted in June 2022, and
provides the latest insights on the status and outlook of the exhibition
industry — both globally, and within 28 specific markets and regions.

The first edition of the UFI Global Exhibition Barometer was launched
as a response to the 2008 global financial crisis, and this latest
edition builds on those released over the past 18 months to create
an overall assessment on the impact of another global crisis — the
COVID-19 pandemic — on the exhibition industry, as well as providing
projections for the future.

The Barometer has a truly global reach, with 366 companies
participating from 57 countries and regions. We wish to thank the
participation of the following associations for making this global
collaboration possible:

AAXO (The Association of African Exhibition Organizers) and EXSA
(Exhibition and Events Association of Southern Africa) in South
Africa; AEO (Association of Event Organisers) in the UK; AFE
(Spanish Trade Fairs Association) in Spain; AFEP (Asociacion de
Ferias del Peru) in Peru; AFIDA (Asociacion Internacional de Ferias
de América) in Central and South America; AKEI (The Association
of Korean Exhibition Industry) in South Korea; AMPROFEC
(Asociacion Mexicana de Profesionales de Ferias y Exposiciones

y Convenciones) in Mexico; AOCA (Asociacion Argentina de
Organizadores y Proveedores de Exposiciones, Congresos,
Eventos y de Burds de Convenciones) in Argentina; EEAA (The
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Exhibition and Event Association of Australasia) in Australasia;
IECA/ASPERAPI (Indonesia Exhibition Companies Association)

in Indonesia; IEIA (Indian Exhibition Industry Association) in India;
JEXA (Japan Exhibition Association) in Japan; MFTA (Macau Fair &
Trade Association) in Macau; MACEOS (Malaysian Association of
Convention and Exhibition Organisers and Suppliers) in Malaysia;
RUEF (Russian Union of Exhibitions and Fairs) in Russia; SECB
(Singapore Exhibition & Convention Bureau) in Singapore; SISO
(Society of Independent Show Organizers) in the US; TEA (Thai
Exhibition Association) in Thailand; UBRAFE (Unido Brasileira dos
Promotores Feiras) in Brazil; and UNIMEV (French Meeting Industry
Council) in France.

Important remarks

» The survey replies (a total of 366 from 57 countries and regions;
see full list at the end of this document) offer representative
results. However, given the consolidated regional results may
not reflect the situation of specific countries in that region; the
Barometer also includes detailed results for the 23 markets where
a significant number of answers were obtained.

* Due to decimal rounding, the percentage values indicated in
some charts may not sum up to exactly 100%. This applies, in
particular, to the charts related to public financial support.

Any questions about the Barometer can be sent to research@ufi.org

This research document is available online at www.ufi.org/research
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Operations - Reopening Exhibitions

The 29th Barometer surveyed participants’ monthly operations from
January 2022, to qualify their level of activity as “normal”, “reduced”
or “no activity”. It also gauged their predicted level of activity for the

period up until December 2022.

Companies were also asked when they believed exhibitions would
open again in their city, and what element they considered most
crucial to supporting the “bounce-back” of exhibitions.

By June 2022, most markets (with some exceptions in Asia) had
reopened for both national and international events, and the level of
operations appears to be gradually improving throughout the world.

In particular:

» the proportion of companies declaring “normal activity” increased
from 30% in January to around 70% between September and
December

* in parallel, the proportion of companies expecting “no activity”
dropped from 29% to 8% during the first half of the year, and only
6% of companies expect no activity by the end of 2022.

In many markets, the majority of companies started seeing a normal
level of activity in March, although several countries around the world
reopened earlier, including Australia, Brazil, Saudi Arabia, Spain,
Turkey, the UAE and the UK.
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In Asia however, markets only started reopening in May, and some
markets are yet to reopen (China is expected to reopen in October,
while Hong Kong may be next year).

When asked what elements would best support the “bounce-back”
of exhibitions, six in ten companies selected “Lifting of current travel
restrictions” and “Readiness of exhibiting companies and visitors to
participate again”. “Financial incentive packages (leading to reduced
costs for the exhibitors)” and “Lift of current public policies that apply
locally to exhibitions” are the next two most influential key drivers,
mentioned selected by four in ten and three in ten companies

respectively.

“Mid-term visibility in terms of public policies, including travel
restrictions” ranked higher in several markets, particularly in the Asia-
Pacific region.



Operations - Reopening Exhibitions DUfive

Association of the
Exhibition Industry

World

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

<
W 9
29
22
el
41
68
30
Jan Feb

e Mar Apr May

2022 >

8 1 12
24

25

68 63

Jun Jul

29th UFI Global Exhibition Barometer / July 2022 © 6




Association of the
Exhibition Industry

Operations - Reopening Exhibitions DUfize

World

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
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Readiness of exhibiting companies and
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Lift of current public policies that apply
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The 29th Barometer asked participants for their company’s predicted
gross turnover for 2022, as well as their expectations for the first half
of 2023, compared to 2019. The survey also sought insights on the
evolution of operating profits for 2022, compared to the same period
in 2019.

The following charts present:

» revenues from 2022, and projections for the first half of 2023,
compared to 2019, on average for all companies, and also broken
down per level of revenue realised (0% compared to revenues of
2019, less than 25%, etc.)

» the evolution of 2022 operating profits, compared to those for
2019.

Globally, and on average, companies have seen a significant
increase in their 2022 turnover, which now represents 73% of 2019
levels. They also project this to increase to 87%, taken like-for-like
for the first half of 2023.

Many countries are performing well above average.

In particular:

« for 2022 revenues, the UK (89% of 2019 levels), Italy (86%),

Saudi Arabia (85%), Turkey and South Korea (82%) and Japan
(80%) have all recorded positive results.
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» directly contrasting results from Hong Kong (34% of 2019 levels),
China and South Africa (both at 57%) and Malaysia (59%).

» for projected revenues for the first half of 2023, most markets are
expecting at least 75% of 2019 levels. Only Hong Kong (58%),
China (69%) and South Africa (72%) expect lower levels.

In terms of operating profit for 2022, 10% of companies globally are
expecting a loss, and 15% are expecting a reduction of more than
50%, compared to 2019 levels.

Several regions include countries with a higher-than-average
proportion of companies foreseeing a loss in 2022.

In particular:

» Brazil (13%) in Central and South America

*  Germany (15%) and Italy (13%) in Europe

* Australia (14%), China (21%), Hong Kong (20%), India (17%),

Singapore (20%), South Korea (11%) and Thailand (40%) in the
Asia-Pacific.
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The 29th Barometer surveyed the impact of public financial support
in response to the COVID-19 crisis. Overall, 73% of companies
received no public financial support, and for the majority of those that
did, financial public aid represented less than 10% of their overall
costs.

Asia-Pacific and Europe saw the highest proportions of companies
receiving public financial support (37% and 35% respectively).

In all regions, there are significant differences across markets,

as illustrated by the following percentage ranges for companies
declaring they received “no public support”:

+ from 10% in Hong-Kong to 92% in India, in Asia-Pacific
+ from 38% in Germany to 86% in Turkey, in Europe

* from 58% in Colombia to 100% in Chile, in Central and South
America

*  from 69% in Saudi Arabia to 100% in the UAE, in the Middle East
and Africa.
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Did your company benefit from public
financial support?

73%

. No
. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Most Important Business Issues

The 29th Barometer asked companies to select the most important

issues for their business in the coming year, from a pre-defined list of

eight issues. Multiple-choice answers were possible, to gain further
insights for certain issues.

The latest results show significant variations from the previous
edition of the Barometer, released in the February 2022. In
particular, the “Impact of the COVID-19 pandemic on the business”
has dropped from being the most pressing issue, to the sixth-most
pressing (from 19% down to 11%).

Currently, the most pressing business issue is “Internal management
challenges” (20% of respondents, compared to 19% in the previous
edition). There has also been a shift in the second- and third-most
pressing issues, with “Impact of digitisation” (17% of respondents,
compared to 16% in the previous edition) moving from third to
second, and “Competition with other media” (15%, compared to 14%
in the previous edition), moving from fourth to third.

29th UFI Global Exhibition Barometer / July 2022 ©

Within “Internal management challenges”, 64% of respondents
selected “Human resources” issues, 45% selected “Business model
adjustments”, and 39% selected “Finance”.

“Internal management challenges” represents the key business
issue across all regions, and it is the most vocalised issue for most
markets.

Some differences can be seen in relation to “Impact of digitisation”,
which is the most pressing issue in Colombia (24%) and Germany,
Malaysia and Thailand (20%), while “Impact of the COVID-19
pandemic on the business” remains the most important issue in
China (21%) and Hong Kong and Japan (20%).

An analysis per industry segment (organiser, venue and service
provider) shows no differences with regard to the three most
pressing issues, which remain “Internal management challenges”,
“Impact of digitisation” and “Competition with other media”.
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Most important issues: detail by region and type of

activity for the five top issues identified globally 2UF e,
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The 29th Barometer sought insights into possible trends that will The results are similar across regions, with the exception of a

drive the future format of exhibitions, by asking companies to assess significantly higher proportion of companies (35%) being unsure that
four different statements. By using the same question as in previous “Virtual events are replacing physical events” in Central and South
editions of the Barometer, some useful comparisons can be drawn. America.

The global results indicate that:

* 87% of respondents (up from 80% in the previous edition, and
78% in the edition prior to that) agree that “COVID-19 confirms
the value of face-to-face events”, and anticipate the sector to
bounce back quickly (with 51% stating “Yes, for sure” and 36%
stating “Most probably”).

*  31% (compared to 44% and 46% previously) believe there will
be “Less international ‘physical’ exhibitions and, overall, less
participants” (with 4% stating “Yes, for sure”, 27% stating “Most
probably” and 26% remaining unsure).

* 61% (compared to 73% and 76% previously) believe there is “A
push towards hybrid events, more digital elements at events”
(with 19% stating “Yes, for sure”, 42% stating “Most probably” and
20% remaining unsure).

* 6% (compared to 10% and 14% previously) agree that “Virtual

events are replacing physical events”, while 16% are unsure and
57% stating “Definitely not”.

29th UFI Global Exhibition Barometer / July 2022 © 15
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Format of exhibitions in the coming years Il Yes, for sure [l Most probably [l Notsure [l Notsureatall [Hl Definitely not
Covid-19 confirms the value of face to face events - sector bounces back quickly 51% 36% 8% 30}: ‘
Less international “physical” exhibitions, and overall less participants 4% 27% 26% 24% 19%

A push towards “hybrid” events, more digital elements at events 19% 42% 20% 13% 5%
2%

“Virtual” events replacing “physical” events 16% 21% 57%

3%
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Considering the strong focus on the digitisation of products and
services during the pandemic, the 29th Barometer looked at the
state of digital activity in the exhibition industry. The following pages
show the global results, followed by detailed results per region and
industry segment.

Overall, 65% of respondents have added digital services/products
(such as apps, digital advertising and digital signage) to their existing
exhibition offerings. This is especially the case in Asia-Pacific (71%).

In addition, while 49% of respondents globally indicated they have
digitised internal processes and workflows, this number was higher
in the Middle East and Africa (62%) and Europe (55%).

While 32% of respondents globally stated that they have developed
a digital or transformation strategy for exhibitions and products, this
number was higher in Central and South America (38%).

Overall, 24% reported they have developed a digital transformation
strategy for the whole company, and 22% have launched digital
products not directly related to existing exhibitions. On average,
16% have created a designated function for digital (e.g. Chief Digital
Officer) within senior management.

29th UFI Global Exhibition Barometer / July 2022 © 17
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World

Results from previous survey - June 2019 Results from current survey - June 2022

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to - 22%
existing exhibitions - 13%
Created a designated function in the upper/top management - 16%
(like a CDO, Head of Digital, etc.) - 18%
7%
Other . °
Y 3%
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The 29th Barometer surveyed companies’ need to recruit additional
staff following the restart of activities after COVID-19, and sought to
gain insight into their most successful approaches.

Globally, 69% of companies are currently in the process of recruiting
more staff, and 62% are facing difficulties with sourcing appropriate
candidates.

In all regions, most companies are currently recruiting more staff,
while at the national level, China is the only country where most
companies are not recruiting.

When asked about their most successful recruitment approach most

companies said they either look for talent within their own networks,
or through platforms such as LinkedIn.
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Staff Recruitment

(]
The Global
// Association of the
WO rI d 7o Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

62%

31%

7%
[

. Yes, and it proves difficult to find the right people

YES 69%

. Yes, and it’s easy to find the right people
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Detailed results for 5 regions and 23 markets

North America:

Mexico
usS
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E hbt Id ty

Central & South America:

Argentina
Brazil
Chile
Colombia

Europe:

Germany

Italy

Spain

Turkey

United Kingdom

Middle East & Africa:;

Saudi Arabia
UAE
South Africa

Asia-Pacific;
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Australia
China

Hong Kong
India

Japan
Malaysia
Singapore
South Korea
Thailand
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North America

Situation of the industry operations for the 1%t half of 2022,
and current predictions for the 2" half of 2022
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North America

When do you believe North America World
exhibitions will open
again in your city?

not clear
yet

2022-Q3

already
open

Local and Local and
national exhibitions national
events events

International
exhibitions

International
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North America

What do you believe would most help the “bounce back” of exhibitions?

North America World

Readiness of exhibiting companies and
visitors to participate again

Lift of current travel restrictions

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Other

Relevant hygiene measures
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Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

60%

13%

8%
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Revenue compared to 2019
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North America World
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than 10%

Stable
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-10% and

+10%)

Reduced

Reduced
by more
than 50%

7
7
compared compared
to 2019 to 2019
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Did your company benefit from public
financial support?

0%

. No 16%
o,
[ Yes, for less than 10% of our overall costs 7% 8%
o 3% | 0% 1% 0% 2%
. Yes, for between 10% and 25% of our overall costs

\[0]
North America 90%
World 73%

YES
. Yes, for between 25% and 50% of our overall costs

North America 10%
World 27%

. Yes, for more than 50% of our overall costs
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Format of Exhibitions - North America

Most important business issues in the exhibition industry m

19% 20%

17% 7%

15% 15%
14%
13%  13% )
. . 12% 1% .
8% 9%
6%
e . ..

" Impact of Competition
Internal t Impact of Comv':i‘:: tion Glﬁb::ic eco?'nt::: oifnt:zme Covid-19 from within Sustainability / Stakeholders Other
managemen digitisation . econo y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 46% 39% 1% 4%
Less international “physical” exhibitions, and overall less participants 25% 29% 21% 25%
A push towards “hybrid” events, more digital elements at events 18% 39% 25% 14% 4%
“Virtual” events replacing “physical” events 4%4% 7% 86%

29
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North America

Digitisation:
implementation in North America and globally North America m

Added digital services / products around our existing _ 63%
exhibitions (like apps, digital advertising, and digital signage) _ 65%

Launched digital products not directly related to _ 44%
existing exhibitions _ 22%

Changed internal processes and workflows in our company _ 37%
into digial processes ————— P

Developed a digital / transformation strategy for individual _ 26%

exhibitions / products _ 32%

Developed a digital / transformation strategy - 15%

for the whole company _ 24%
I 11%
7

Created a designated function in the upper/top management - 7%
(like a CDO, Head of Digital, etc.) - 16%

Other
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North America

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

30% 31%

.No

NO
[T Yes, and it proves difficult to find the right people North America 30%

World 31%

YES
North America 70%
World 69%

. Yes, and it’s easy to find the right people
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Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022
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Detailed results for Mexico :
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When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yet Readiness of exhibiting companies and

visitors to participate again

Lift of current travel restrictions

Lift of current public policies that apply
locally to exhibitions

2022-Q3 Financial incentive packages (leading to

reduced costs for the exhibitors)

already
open

Other 18%

Mid-term visibility in terms of public policies, 12%

including travel restrictions ¢

Relevant hygiene measures . 12%
L::t?;:::ld International

exhibitions
events
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Revenue compared to 2019

Average for all
companies

1st half of
2023: 84%

2022: 65%

0% 0%

0%

0% 0%

less than 25%

I 2022 [l 1st half of 2023
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6% 6%
.

25-49%

Operating Profits 2021

Increase
of more
than 10%

Stable

(between

81% -10% and
+10%)

63%

Reduced
by
11-50%

Reduced
by more
than 50%

31%

13%
50-75% more than 75% compared
to 2019
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Did your company benefit from public
financial support?

94%

.No

. Yes, for less than 10% of our overall costs

6%

0% 0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Mexico :
SHale Ufi

Most important business issues in the exhibition industry m m

21% 509,

19% o,
. 16% 459, .
13% 14%
o 12% 1% 1%
(1]
6% 6%
0% [N — .

Impact of Competition

Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
m?]nzlxlgemsgt digitisation othg:l:r':e dia de?l(;?gor:ln;ts econonrra):lzzthome pandemic on the the exhibition Climate issues Other
challeng ! P business industry

Format of eXhibitionS in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 53% 40% 7%
Less international “physical” exhibitions, and overall less participants 20% 27% 27% 27%

A push towards “hybrid” events, more digital elements at events 20% 47% 20% 7% | 1%
“Virtual” events replacing “physical” events % 7% 87%
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Association of the
Exhibition Industry

Detailed results for Mexico :
2 UTi

Digitisation:
implementation in Mexico and globally

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Launched digital products not directly related to _ 33%

existing exhibitions

Developed a digital / transformation strategy for individual
exhibitions / products

Other

Developed a digital / transformation strategy 0%

for the whole company _ 24%
Created a designated function in the upper/top management 0%

(like a CDO, Head of Digital, etc.) - 16%
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Detailed results for Mexico

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50%
36%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people

29th UFI Global Exhibition Barometer / July 2022 © (17 answers in total) 38



Association of the
Exhibition Industry

Detailed results for US P )Ufi

Activity

Reduced

Normal

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for US P Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

“°;§'tea’ Readiness of exhibiting companies and 69%
visitors to participate again ¢
n Lift of current travel restrictions

Financial incentive packages (leading to 38

reduced costs for the exhibitors) ¢
2022-Q3 Lift of current public policies that apply 239,

locally to exhibitions ¢

Mid-term visibility in terms of public policies, 15%
including travel restrictions °

already
open

Relevant hygiene measures

Other

Local and
national
events

International
exhibitions

29th UFI Global Exhibition Barometer / July 2022 © (13 answers in total) 40



Detailed results for US

Revenue compared to 2019

Average for all
companies

1st half of
2023: 97%

2022: 79%

0% 0% 0% 0%

0% less than 25%

0 2022 [l st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

25-49%

I
64%
27%
18%
9%
2

82%

50-75% more than 75%

(13 answers in total)

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced

Reduced
by more
than 50%

compared
to 2019

41



Association of the
Exhibition Industry

Detailed results for US P Ufi

Did your company benefit from public
financial support?

92%

.No

. Yes, for less than 10% of our overall costs

8%

0%
YES 8%

0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for US P Ufi

Most important business issues in the exhibition industry USA m
20% 19%
17% 17%
15% 15% 15%
13% 12%
1% o M% 1%
6% 6%
(] (1] 1%
. 0 M 0%
. Impact of Competition
amernal Impact of Competition sctobal erateof the Covid-19 from within Sustainability / Stakeholders other
carlaTlgen es digitisation other media developments ma):'ket pandemic on the the exhibition Climate issues
9 P business industry

Format of exhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 42% 42% 17%
Less international “physical” exhibitions, and overall less participants 33% 25% 17% 25%

A push towards “hybrid” events, more digital elements at events 17% 33% 25% 25%
“Virtual” events replacing “physical” events 8% 8% 83%
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Detailed results for US P Ufi

Association of the
Exhibition Industry

Digitisation:
implementation in USA and globally m m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Launched digital products not directly related to
existing exhibitions

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

0%

- 7%

Other
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Detailed results for US

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

.No

[ | Yes, and it proves difficult to find the right people

[ | Yes, and it’s easy to find the right people

29th UFI Global Exhibition Barometer / July 2022 ©

(13 answers in total)

8%

83%

Ufi

The Global
Association of the
Exhibition Industry

45



Central &
South America



Association of the
Exhibition Industry

Operations - Reopening Exhibitions Y & Ui

Central & South America

Situation of the industry operations for the 15 half of 2022,

and current predictions for the 2"? half of 2022 W W . w
Central & South America World
< 2022 > <

23

43

34
Feb

Jan Feb  Mar | Apr Jun Jul Aug  Sep Oct Nov Dec Jan e Mar = Apr | May
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Operations - Reopening Exhibitions ' DUfize

Association of the
Exhibition Industry

Central & South America

When do you believe Central & South America World
exhibitions will open
again in your city?

not clear

already

LOC?I and International Loca_\l and
national exhibitions national
events events

International
exhibitions

29th UF| Global Exhibition Barometer / July 2022 © 48



Association of the
Exhibition Industry

Operations - Reopening Exhibitions DUfize

Central & South America

What do you believe would most help the “bounce back” of exhibitions?

Central & South America World

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current travel restrictions

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

29th UFI Global Exhibition Barometer / July 2022 ©

Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

49



Turnover

Central & South America 2) Ufl pemccltnctie

Revenue compared to 2019

Central & South America World

Average for all

companies Average for all
companies
1st half of
. 20, 1st half of
2023: 89% 2023- 879
75%
73%
- 2022: 73% °
2022: 70%
50%
47%
0,
36% 38%
22% 22%
14%
9%
3% 3% 3% 4%
0% 0% 0% - 0% A4 mmm l .-
0% less than 25% 25-49% 50-75% more than 75% 0% less than 25% 25-49% 50-75% more than 75%

I 2022 Il st half of 2023 B 2022 Il st half of 2023
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Operating profit 2019 | DUfive

Association of the
Exhibition Industry

Central & South America

Central & South America World

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared compared
to 2019 to 2019
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Public Financial Support

Central & South America 2) Ufl pemccltnctie

Did your company benefit from public
financial support?

Central & South America 84%

.No

. Yes, for less than 10% of our overall costs

8%
. 0% 0% 1% 1% 2%

. Yes, for between 10% and 25% of our overall costs

\[o]
Central & South America 84%
World 73%

YES
. Yes, for between 25% and 50% of our overall costs

Central & South America 16%
World 27%

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Most Important Business Issues - Format »
P UTi

of Exhibitions - Central & South America

Most important business issues in the exhibition industry Central & South America m

22%
0% 19%
17% 17%
15% . 15%
(1] 0,
3 I l I 3 -
3%
2% 2%
1% 1%
. . . — 0%  m— [ [

" Impact of Competition

maI:eter::ant Impact of Com“;’)i(:lt‘ltlon egr?cl:r?llic eco?\frt:yﬁzt:ime Covid-19 from within Sustainability / Stakeholders Other
digitisation . pandemic on the the exhibition Climate issues
challenges other media developments market business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 55% 23% 14% 6%29
Less international “physical” exhibitions, and overall less participants 19% 27% 32% 22%
A push towards “hybrid” events, more digital elements at events 29% 44% 15% 8% (5%
“Virtual” events replacing “physical” events 6% 35% 16% 43%

53
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Association of the
Exhibition Industry

Digitisation 2UFi e

Central & South America

e lommenta
implementation in Central & South America and globally Central & South America m

Added digital services / products around our existing _ 58%
exhibitions (like apps, digital advertising, and digital signage) _ 65%

Changed internal processes and workflows in our company _ 42%
into digial processes —————— ¢

Developed a digital / transformation strategy for individual _ 38%
exhibitions / products _ 32%

Developed a digital / transformation strategy - 15%

for the whole company _ 24%

Launched digital products not directly related to - 15%
existing exhibitions _ 22%
I 10%

N 7

Created a designated function in the upper/top management - 7%
(like a CDO, Head of Digital, etc.) - 16%

Other
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Staff Recruitment P Ufi

Association of the
Exhibition Industry

Central & South America

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

Central & South America 62%
| central & South America | (TSEND 56%

33% 31%

.No

NO
[T Yes, and it proves difficult to find the right people Central & South America 33%

World 31%

YES
Central & South America 67%
World 69%

. Yes, and it’s easy to find the right people
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Detailed results for Argentina DUfive
7. Exnibiton nduatry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

= 2022 >

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

No
Activity

Reduced
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Detailed results for Argentina DUfive
7 Exnibiton nduatry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

Financial incentive packages (leading to 91%
reduced costs for the exhibitors) ¢
Readiness of exhibiting companies and 559
visitors to participate again ¢

Lift of current travel restrictions

not clear

2022-Q3 Mid-term visibility in terms of public policies, 18%
including travel restrictions ¢
a';zzf]y Relevant hygiene measures

Other I 9%

Lift of current public policies that apply
locally to exhibitions

0%

Local and
national
events

International
exhibitions
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Detailed results for Argentina

Revenue compared to 2019

Average for all
companies

1st half of
2023: 92%

2022: 78%

0% 0% 0% 0%

0% less than 25%

I 2022

Il st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

89%

60%

40%

11%
0% 0% .
25-49% 50-75% more than 75%

(11 answers in total)

U

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019
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Detailed results for Argentina DUfive
7 Exnibiton nduatry

Did your company benefit from public
financial support?

60%
40%

.No

. Yes, for less than 10% of our overall costs

0%
YES 40%

0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Detailed results for Argentina DUfive
7 Exnibiton nduatry

Most important business issues in the exhibition industry m

31%

0% 19%
17%
15%
14%
° . 13% 12% . .
1% 1M1% 1%
6% 6% 6%
3% 3% 2% )
I 0% [ 0% —
L Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
ma'\]nzlxlgement digitisation othg:l:r':e dia de?l(;(l)gor:nnézts econor:';):;:thome pandemic on the the exhibition Climate issues Other
challenges ! P business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 50% 30% 20%
Less international “physical” exhibitions, and overall less participants 30% 40% 20% 10%
A push towards “hybrid” events, more digital elements at events 40% 40% 20%
“Virtual” events replacing “physical” events 30% 10% 20% 40%
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Digitisation:
implementation in Argentina and globally

29th UFI Global Exhibition Barometer / July 2022 ©

Detailed results for Argentina

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Other

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

(]
The Global
// Association of the
/ Exhibition Industry

Covpenina | Gl

I 50°%
I 657%
I 50°%
I 49%
I 50%
I 32%
I 20%

I 247

I 20%

Bl 7%

I 10%

I 22%

I 10%

B 167%

(11 answers in total) 61



Detailed results for Argentina DUfive
7 Exnibiton nduatry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50%

40%

.No

. Yes, and it proves difficult to find the right people

YES 60%

. Yes, and it’s easy to find the right people
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Detailed results for Brazil

[ )
g The Global
// Association of the
7 Exhibition Industry

Situation of the industry operations in the 1t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

10
10
80

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

9
9

No
Activity

Reduced
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Association of the
Exhibition Industry

Detailed results for Brazil 6 P Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
Lift of current travel restrictions

Readiness of exhibiting companies and o
L . - 63%
visitors to participate again

Financial incentive packages (leading to 6

reduced costs for the exhibitors) 3%

2022-Q3 Lift of current public policies that apply 63%

locally to exhibitions

already
open

Relevant hygiene measures 25%

Mid-term visibility in terms of public policies,
including travel restrictions

19%

Other 13%

Local and
national
events

International
exhibitions
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Detailed results for Brazil

Revenue compared to 2019

Average for all
companies

1st half of
2023: 97%

2022: 76%

6%
0% 0% B 0%

0% less than 25%

0 2022 [l st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

6%
o

25-49%

80%

[
63%
25%
I 20%

50-75% more than 75%

(17 answers in total)

&

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
Y
11-50%

Reduced
by more
than 50%

compared
to 2019
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Association of the
Exhibition Industry

Detailed results for Brazil P Ufi

Did your company benefit from public
financial support?

88%

.No

. Yes, for less than 10% of our overall costs

12%

0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Brazil 6 P Ufi

Most important business issues in the exhibition industry m m

20% 19%
17% 7%

15% 0, 0, 0,
129% 3% 13% 450, 13%
5% 5%
— 0% —

Impact of Competition

17%

Internal Competition Global State of the . ers . -
Impact of . . . Covid-19 from within Sustainability / Stakeholders
management digitisation with . economic economy in home pandemic on the the exhibition Climate issues Other
challenges other media developments market business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 87% 7% [ 1%
Less international “physical” exhibitions, and overall less participants 21% 14% 64%

A push towards “hybrid” events, more digital elements at events 15% 46% 38%

“Virtual” events replacing “physical” events 7% 21% 7% 64%
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Detailed results for Brazil

(]
The Global
// Association of the
/ Exhibition Industry

Digitisation:
implementation in Brazil and globally @ m

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Launched digital products not directly related to

existing exhibitions _ 22%

Developed a digital / transformation strategy 0%
for the whole company _ 24%
Created a designated function in the upper/top management 0%
(like a CDO, Head of Digital, etc.) - 16%
0%
Other

Bl 7%
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Detailed results for Brazil

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic 86%

7%

.No

. Yes, and it proves difficult to find the right people
. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

: : * :
Detailed results for Chile - DUfiz

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

= 2022 >

13
38
63
71
88
(K]
38

Jan Feb Mar Apr

14

No
Activity

Reduced

Jun Jul

Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Chile * - DUfive

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear
yet

2022-Q3

Lift of current travel restrictions

Readiness of exhibiting companies and

0,
visitors to participate again 2

Lift of current public policies that apply

0,
locally to exhibitions 55%

Mid-term visibility in terms of public policies, 559%
including travel restrictions ¢

Financial incentive packages (leading to

o,
reduced costs for the exhibitors) i

EUGED)Y
open

Relevant hygiene measures 18%

Other 0%

Local and
national
events

International
exhibitions

29th UFI Global Exhibition Barometer / July 2022 © (11 answers in total) 71



Detailed results for Chile % -
///) Ufl Association of the

Exhibition Industry

Revenue compared to 2019 Operating Profits 2021

Increase

Average for all of more
companies than 10%
1st half of Stable
2023: 89% (between
80% -10% and
+10%)
2022: 71%

Reduced
by
11-50%

44% 44%

Reduced
by more
than 50%

1% 10%

10%

0% 0% 0% 0%

0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

0 2022 Il st half of 2023
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Association of the
Exhibition Industry

Detailed results for Chile * - DUfive

Did your company benefit from public
financial support?

100%

.No

. Yes, for less than 10% of our overall costs

0% 0% 0% 0%

YES 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Detailed results for Chile % -
///) Ufl Association of the

Exhibition Industry

Most important business issues in the exhibition industry m

20% 20%

18% 179, 18% 18%
15%
14%
13% 12% .
11%
6% 6%
3%
2% 2% 2%
— . . 0 0% %
L Impact of Competition
Internal t Impact of Com“;’)ittert:tlon e(f::alr?:;lic eco?]tci:rt: oitmt::?)me Covid-19 from within Sustainability / Stakeholders Other
nl?:;?lge?]m:: digitisation other media developments ma}:'ket pandemic on the the exhibition Climate issues
9 P business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 38% 25% 38%

Less international “physical” exhibitions, and overall less participants 38% 63%

A push towards “hybrid” events, more digital elements at events 25% 63% 13%

“Virtual” events replacing “physical” events 50% 13% 38%
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Association of the
Exhibition Industry

Detailed results for Chile * - DUfive

Digitisation: :
implementation in Chile and globally m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Changed internal processes and workflows in our company
into digital processes

Launched digital products not directly related to
existing exhibitions

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for Chile * - DUfive

Association of the
Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

63%

25%

.No

. Yes, and it proves difficult to find the right people
. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for Colombia P )Ufi

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

11

No
Activity

Reduced

Jul Aug Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Colombia P Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
yet

2022-Q3

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current travel restrictions

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public policies,
including travel restrictions

EUCET)Y
open

Other 8%

Relevant hygiene measures 0%

Local and
national
events

International
exhibitions
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Detailed results for Colombia

Revenue compared to 2019

Average for all
companies

1st half of
2023: 88%

2022: 68%

0% 0% 0% 0%

0% less than 25%

I 2022 Il st half of 2023
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17%

25-49%

82%

50%
33%
18% I

50-75% more than 75%

(12 answers in total)

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019
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Detailed results for Colombia P Ufi

Association of the
Exhibition Industry

Did your company benefit from public
financial support?

58%

34%

. No
. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Colombia P Ufi

Most important business issues in the exhibition industry m

24% 24%

20%
17%
15% . 16%
12% N 12% o
. 11% 10%
6% 6%
0 (]
. [ ] . 0 0%  pm .
i Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
m?:;Tlge?‘msgt digitisation othe:TltJ:edia de?/(;?é‘on:ln;ts econonlra):lzzthome pandemic on the the exhibition Climate issues Other
¢ 9 P business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 42% 33% 8% 17%
Less international “physical” exhibitions, and overall less participants 25% 33% 33% 8%
A push towards “hybrid” events, more digital elements at events 33% 42% 8% 17%
“Virtual” events replacing “physical” events 33% 17% 50%
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The Global
Association of the
Exhibition Industry

Detailed results for Colombia ///)Ufi

Digitisation: .
implementation in Colombia and globally m

I ;07
I 65°
I 25
I -
I 5

I 6%

I 17
I 4o
I 7%

I 2+

I 17

N 72

Launched digital products not directly related to - 8%

existing exhibitions _ 22%

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy
for the whole company

Other
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Detailed results for Colombia _

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

67%

25%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the

Operations - Reopening Exhibitions | ‘. -  oUfie

Europe

Situation of the industry operations for the 15 half of 2022,
and current predictions for the 2"? half of 2022

Europe World

< 2022 > <

22

36

42
Feb
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Operations - Reopening Exhibitions -4 DUfize

Association of the
Exhibition Industry

Europe

When do you believe
exhibitions will open
again in your city?

not clear

already

Local and
national

Local and
national
events events

International
exhibitions

International
exhibitions
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Operations - Reopening Exhibitions

(]
The Global
Euro pe 22U fl Exhition mosey

What do you believe would most help the “bounce back” of exhibitions?

Europe World

Readiness of exhibiting companies and
visitors to participate again

Lift of current travel restrictions

Financial incentive packages (leading to
reduced costs for the exhibitors)

Mid-term visibility in terms of public
policies, including travel restrictions

Lift of current public policies that apply
locally to exhibitions

Relevant hygiene measures

Other

29th UFI Global Exhibition Barometer / July 2022 ©

Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

59%

46%

39%

28%

13%

8%
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Turnover

(]
The Global
Euro pe U fl R

Revenue compared to 2019

Europe World
Average for all
companies
Average for all

1st half of companies
2023: 96%

i 1st half of
2022: 87% 2023: 87%

80%
7 0,
2022: 73% 3%
51% 50%
46%
38%
22%
16%
9%
3% 99 3% 4%
0% % 0% 0% _“' 0% J% pmm 1% .-
0% less than 25% 25-49% 50-75% more than 75% 0% less than 25% 25-49% 50-75% more than 75%

I 2022 Il 1st half of 2023 I 2022 Il 1st half of 2023
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Operating profit 2019 | DUfive

Association of the
Exhibition Industry

Europe

Europe World

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced

by
11-50%

Reduced
by more
than 50%

Loss

compared compared
to 2019 to 2019
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Public Financial Support

(]
The Global
Euro pe 22U fl Exhition mosey

Did your company benefit from public
financial support?

73%

65%

.No

. Yes, for less than 10% of our overall costs

17% 16%

13%

. Yes, for between 10% and 25% of our overall costs

\[0)
Europe 65%
World 73%

YES

. Yes, for between 25% and 50% of our overall costs

Europe 35%
World 27%

. Yes, for more than 50% of our overall costs
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Most Important Business Issues -

Format of Exhibitions - Europe

o
The Global
// Association of the
Z, Exhibition Industry

Most important business issues in the exhibition industry

20% 20%

16% 7%

15% 15%
14% . o 13% 13% .
12% )
w0 1%
6%
“1

. Impact of Competition
Internal Impact of Comp_etltlon Global_ State qf the Covid-19 from within
management digitisation with economic economy in home pandemic on the the exhibition
challenges 9 other media developments market business industry
Format of exhibitions in the coming years
Covid-19 confirms the value of face to face events - sector bounces back quickly 47%
Less international “physical” exhibitions, and overall less participants 5% 28%
A push towards “hybrid” events, more digital elements at events 17%
“Virtual” events replacing “physical” events 6% 32%

29th UFI Global Exhibition Barometer / July 2022 ©

5%
3%
B

Sustainability /
Climate

30%

2% 2%
1% 1%
. —
Stakeholders Other

issues

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

42% 7% 1 2/?,
29% 9%
15% 17% 4%

62%

9

s



Association of the
Exhibition Industry

Digitisation DUFi 2z

Europe

Digitisation:
implementation in Europe and globally m m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy _ 32%

for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Staff Recruitment

Europe

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people

29th UFI Global Exhibition Barometer / July 2022 ©

33% 31%

\[o]
Europe 33%
World 31%

o
66% 62%

YES
Europe 67%
World 69%

Ufi

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Detailed results for Germany DUfive

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

21 23
36

77
43

Jan Feb Mar Apr May Jun @ Jul

No
Activity

Reduced
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Association of the
Exhibition Industry

Detailed results for Germany DUfize

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yet Lift of current travel restrictions 1%

Readiness of exhibiting companies and

o
visitors to participate again v

Mid-term visibility in terms of public policies,

o,
including travel restrictions 2

Lift of current public policies that apply

(1)
locally to exhibitions 43%

Financial incentive packages (leading to
reduced costs for the exhibitors)

EUCET)Y

4%

Relevant hygiene measures 4%

Other 4%

Local and
national
events

International
exhibitions
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Association of the
Exhibition Industry

Detailed results for Germany DUfize

Revenue compared to 2019 Operating Profits 2021

Increase

of more
Average for all than 10%
companies
Stabl
1st half of (bett?lve?en
2023: 86% -10% and
2022: 78% e

55%
Reduced
by
45% 0
42% 42% 11-50%
Reduced
by more
than 50%
17%
0% 0% 0% 0% I 0%
0% less than 25% 25-49% 50-75% more than 75% compared

to 2019

0 2022 [l st half of 2023
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Association of the
Exhibition Industry

Detailed results for Germany DUfize

Did your company benefit from public
financial support?

V)
38% 31%

.No

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Germany DUfize

Most important business issues in the exhibition industry m

19% 20% 20% .-
15% 15% . . 15%
10% N 11%
Tl e b
- . 3% 3% 3% 2% 2% -
I o [ .
malrr:etlz':‘:llent I_m_p_act .°f Comvb)it;:rt:tion ec:GcJIr?ct)’::1I ic eco?ltc?rtr?yoit\t:f)me 'c":"o’:f;_gfg (:'%n':'p‘?vt'ltt;‘?: Susta!nability / Sta!(eholders Other
challenges digitisation other media developments market pangirsnilr::ecs)g the thei::L':t’:;'on Climate lssues

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 50% 33% 17%
Less international “physical” exhibitions, and overall less participants 8% 23% 23% 38% 8%
A push towards “hybrid” events, more digital elements at events 31% 38% 15% 15%
“Virtual” events replacing “physical” events 8% 17% 75%
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Association of the
Exhibition Industry

Detailed results for Germany DUfize

Digitisation:
implementation in Germany and globally m

I 5/
N
I <67
I 57
I 35
I 2
- EH
I 2+
I 3
I 227

I 237

B 6%

B 157

- R

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for Germany

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic
75%

25%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for Italy DUfive

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 =

No
Activity
Reduced

Jan Feb Mar Apr May Jun Jul

Nov Dec
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Detailed results for Italy DUfize

Association of the
Exhibition Industry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yet Lift of current travel restrictions 63%

Readiness of exhibiting companies and

o
visitors to participate again 63%

Financial incentive packages (leading to

o,
reduced costs for the exhibitors) 2

Mid-term visibility in terms of public policies, -
. . gy 44%
including travel restrictions

Lift of current public policies that apply
locally to exhibitions

already

Relevant hygiene measures

Other 13%

Local and .

national
events

International
exhibitions
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Detailed results for Italy

o
The Global
// Association of the
Z, Exhibition Industry

Revenue compared to 2019
Average for all
companies

1st half of
2023: 97%

2022: 86%

0% 0% 0% 0%

0% less than 25%

[l st half of 2023

0 2022

29th UFI Global Exhibition Barometer / July 2022 ©

Operating Profits 2021

Increase
of more
than 10%

Stable
o
86% (between

-10% and
+10%)

53%

Reduced
Y
11-50%

47%

Reduced
by more
than 50%

14%

0% 0%

25-49% 50-75% more than 75% compared

to 2019

(16 answers in total) 103



Detailed results for Italy

Did your company benefit from public
financial support?

. No

[ | Yes, for less than 10% of our overall costs

[ | Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs

29th UFI Global Exhibition Barometer / July 2022 ©

(16 answers in total)

60%

13%

Ufi

20%

YES 40%

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Detailed results for Italy DUfize

Most important business issues in the exhibition industry m

21% 509,

17%
15% 15% 15% . 15%
(] 0,
10% 12% 11%
7% 7% 6% .
3% 3% 4%
I — e
i Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
m?]nzlxlge?‘ngt digitisation othg:l:r':e dia de?l(;?gor:ln;ts econonrra):lzzthome pandemic on the the exhibition Climate issues Other
challeng ! P business industry

Format Of exhibitions in the Coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 50% 38% 13%
Less international “physical” exhibitions, and overall less participants 44% 19% 31% 6%
A push towards “hybrid” events, more digital elements at events 13% 50% 19% 19%

“Virtual” events replacing “physical” events 6% 94%
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Association of the
Exhibition Industry

Detailed results for Italy DUfize

Digitisation:
implementation in Italy and globally m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Launched digital products not directly related to
existing exhibitions

Other

B 7
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Detailed results for Italy

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

64%

36%

0%
YES 64%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for Spain ﬁ% DUfive

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No
Activity

Reduced

Aug Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Spain &Eﬂ DUfize

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
yet

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current travel restrictions

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public policies, 17%
including travel restrictions e

already
open

Relevant hygiene measures

Other I 8%

Local and
national
events

International
exhibitions
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Detailed results for Spain

o
The Global
// Association of the
Z, Exhibition Industry

Revenue compared to 2019

Average for all
companies

1st half of
2023: 89%

2022: 79%

0% 0% 0% 0%

0% less than 25%

0 2022 Il st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

Operating Profits 2021

Increase
of more
than 10%

91%
Stable
(between
-10% and
+10%)

55%

Reduced
by

0,
45% 11-50%

Reduced
by more
than 50%

9%
o oo o I
25-49% 50-75% more than 75% compared
to 2019

(12 answers in total) 110



Detailed results for Spain

Did your company benefit from public
financial support?

. No

. Yes, for less than 10% of our overall costs

[ | Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs

29th UFI Global Exhibition Barometer / July 2022 ©

(12 answers in total)

58%

17%

17%

Ufi

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Detailed results for Spain DUfize

Most important business issues in the exhibition industry m m

22% .
20% 19%
17% 17%
. 15% 15% .
6% 6%
° ° 1%
—_— I [ | M. 0%

. Impact of Competition
m I:tern;Lnt Impact of Com“?i(te:‘ltlon ec:Gc:r?granlic ecosnt:rt: oifnt:f)me Covid-19 from within Sustainability / Stakeholders Other
anage digitisation . Y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

Format Of exhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 42% 50% 8%
Less international “physical” exhibitions, and overall less participants 25% 25% 33% 17%

A push towards “hybrid” events, more digital elements at events 8% 75% 8% 8%
“Virtual” events replacing “physical” events 8% 50% 42%
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Association of the
Exhibition Industry

Detailed results for Spain DUfize

Digitisation:
implementation in Spain and globally m m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy
for the whole company

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other

Bl 7%
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Detailed results for Spain

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50%

40%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for Turkey X DUfive

Association of the
Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

= 2022 >

Aug Sep Oct Nov Dec

No
Activity

Reduced
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Association of the
Exhibition Industry

Detailed results for Turkey X DUfive

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear
yet

Lift of current travel restrictions 71%

Readiness of exhibiting companies and 2
L . . 57%
visitors to participate again

Financial incentive packages (leading to 38%
reduced costs for the exhibitors) ¢

Mid-term visibility in terms of public policies, 339
including travel restrictions ¢

already
open

Lift of current public policies that apply 249
locally to exhibitions ¢

Relevant hygiene measures 4%

| I

Other 5%

Local and
national
events

International
exhibitions
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Detailed results for Turkey X DUfive
/ Association of the

Exhibition Industry

Revenue compared to 2019 Operating Profits 2021
Average for all Increase
companies of more
than 10%
1st half of
2023: 94% Stable
(between
2022: 82% 79% e

Reduced
by
11-50%

50%
44%

Reduced
by more
than 50%

14%
6% 1%
% o o% ow NN >
0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

0 2022 [l st half of 2023
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Detailed results for Turkey X DUfive

Association of the
Exhibition Industry

Did your company benefit from public
financial support?

86%

.No

. Yes, for less than 10% of our overall costs

10%

es, for between o an o of our overall costs
. Yes, for b 10% and 25% of 1}

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Turkey DUfive

Most important business issues in the exhibition industry m

19% 20%
16% 7% 16% 16%
° °  15% ° 1, 15%
. 12% 11%
0,
s 5% 5%
0 _— 0% e
L Impact of Competition
nternal Impact of Competition (lobal eotate ofthe Covid-19 from within Sustainability / Stakeholders Other
'T:;:;Tlge?]m:: digitisation other media developments ma):'ket pandemic on the the exhibition Climate issues
9 P business industry

Format of eXhibitionS in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 47% 37% 16%
Less international “physical” exhibitions, and overall less participants 11% 11% 33% 39% 6%
A push towards “hybrid” events, more digital elements at events 17% 44% 22% 1% 6%
“Virtual” events replacing “physical” events 11% 39% 50%
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Association of the
Exhibition Industry

Detailed results for Turkey X DUfive

Digitisation:
implementation in Turkey and globally m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for Turkey X

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

58%
42%

0%
YES 58%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for UK S IZ

o
The Global
// Association of the
7 Exhibition Industry

NS

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

Aug Sep Oct Nov Dec

< 2022

Jun Jul

Jan Feb Mar Apr May
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No
Activity

Reduced




Detailed results for UK S m

o
The Global
// Association of the
Z, Exhibition Industry

NS

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear
yet

Lift of current travel restrictions 50%

Readiness of exhibiting companies and

1)
visitors to participate again 25%

Financial incentive packages (leading to

o
reduced costs for the exhibitors) 237

Mid-term visibility in terms of public policies,

o
including travel restrictions e

Lift of current public policies that apply

0,
locally to exhibitions 7%

EUCELLY
open

Relevant hygiene measures 7%

Other e
Loc§l and International
national exhibitions
events
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Detailed results for UK S z

o
The Global
// Association of the
Z, Exhibition Industry

NS

Revenue compared to 2019 Operating Profits 2021

Average for all
companies

Increase

1st half of

) of more
2023: 106% than 10%
91%
2022: 89% o

(between
-10% and
+10%)

58%

Reduced
by
11-50%

42%

Reduced
by more
than 50%

9%
0% 0% 0% 0% 0% 0% .
0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

I 2022 Il 1st half of 2023
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Detailed results for UK

Did your company benefit from public
financial support?

. No

[ | Yes, for less than 10% of our overall costs

. Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs

29th UFI Global Exhibition Barometer / July 2022 ©

(12 answers in total)

83%

9%

8%

Ufi

The Global
Association of the
Exhibition Industry
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Detailed results for UK S z

o
The Global
// Association of the
Z, Exhibition Industry

NS

Most important business issues in the exhibition industry m m
20% 20% 18%
0, 0
16% o 15%
0,
12% 12% o 12% 1% 12%
8%
6%
3%
2% 2% 2%
1%
. — I 0% _—
" Impact of Competition
Internal t Impact of Comv':i(:rt: tion Glr?b::i eco?lt:rt: oit‘t:gme Covid-19 from within Sustainability / Stakeholders Other
managemen digitisation . economic Y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

Format of exhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 58% 42%
Less international “physical” exhibitions, and overall less participants 8% 17% 50% 25%
A push towards “hybrid” events, more digital elements at events 8% 33% 8% 25% 25%

“Virtual” events replacing “physical” events 17% 83%
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Association of the
Exhibition Industry

Detailed results for UK P Ufi

Digitisation:
implementation in UK and globally m m

I 55
I <o
I ::7
I 65°
I ::
I 2+
I 37

B 7

I 257

I 22

I 5

I 167

Developed a digital / transformation strategy for individual _ 17%

exhibitions / products _ 32%

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy
for the whole company

Other

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)
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Detailed results for UK

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities

. 91%
after the COVID-19 pandemic

9%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Operations - Reopening Exhibitions e DUFi 2z

Association of the

Middle East & Africa Y

Situation of the industry operations for the 15 half of 2022,

and current predictions for the 2" half of 2022 W m . w
Middle East & Africa World
< 2022 >

> <
8 23
23 29
36 32 23
43
41
74
60 | o 63
30 34
Jan | Feb Mar Apr | May Jun | Jul Aug Sep Oct Nov Dec Jan | Feb Mar Apr May Jun | Jul Aug Sep Oct Nov Dec
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Operations - Reopening Exhibitions - DUfize

Association of the
Exhibition Industry

Middle East & Africa

When do you believe Middle East & Africa World
exhibitions will open
again in your city?

not clear
yet

already

Local and Local and
national exhibitions national
events events

International
exhibitions

International
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Operations - Reopening Exhibitions

Middle East & Africa 2UT s

What do you believe would most help the “bounce back” of exhibitions?

Middle East & Africa World

Lift of current travel restrictions

Lift of current public policies that apply
locally to exhibitions

Financial incentive packages (leading to
reduced costs for the exhibitors)

Readiness of exhibiting companies and
visitors to participate again

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

29th UFI Global Exhibition Barometer / July 2022 ©

61%

49%

47%

Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other
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Turnover

Middle EaSt & Africa ///) Ufl Extititon ety

Revenue compared to 2019

Middle East & Africa World

Average for all

companies
Average for all

companies 1st half of
2023: 87%

1st half of

2023: 80% 73%
2022: 73% .

- 0,
2022: 70% 66%
57%

50%

38%

22% S
(]

22%

9%
o 4%
v o e [

0% less than 25% 25-49% 50-75% more than 75%

17%

0, 0,
0% 0% _ZA _2/o I

0% less than 25% 25-49% 50-75% more than 75%

10%

I 2022 Il st half of 2023 B 2022 [l st half of 2023

29th UFI Global Exhibition Barometer / July 2022 © 133



Operating profit 2019

Middle East & Africa _ 2UT s

Middle East & Africa World

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced

)Y
11-50%

Reduced
by more
than 50%

20

Loss

4
compared compared
to 2019 to 2019
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Public Financial Support

Middle East & Africa | ///) Ufl Extititon ety

Did your company benefit from public
financial support?

Middle East & Africa 85%

.No

. Yes, for less than 10% of our overall costs

99, 16%
° % 8%
| ] 0% 1% 0% 2%

YES

. Yes, for between 10% and 25% of our overall costs

NO
Middle East & Africa 85%
World 73%

. Yes, for between 25% and 50% of our overall costs

Middle East & Africa 15%
World 27%

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Most Important Business Issues - o,
P 2UfI

Format of Exhibitions - Middle East & Africa

Most important business issues in the exhibition industry Middle East & Africa m

20%

18% 17%  17%
15% 15% 13% 15
° . 119 12% 12% 449,
% 6%
. . - 2% 1% 1%
T o e
. Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
management digi’t)isation with economic economy in home pandemic on the the exhibition Climate issues Other
challenges other media developments market business industry
Format Of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not
Covid-19 confirms the value of face to face events - sector bounces back quickly 57% 34% 6% 29
Less international “physical” exhibitions, and overall less participants 4% 24% 20% 20% 31%
A push towards “hybrid” events, more digital elements at events 18% 33% 29% 11%
. . . 2%
“Virtual” events replacing “physical” events 9% 16% 70%

2%
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Association of the
Exhibition Industry

Digitisation DUFi 2z

Middle East & Africa

imlomenta
implementation in Middle East & Africa and globally Middle East & Airica m

Added digital services / products around our existing _ 67%
exhibitions (like apps, digital advertising, and digital signage) _ 65%

Changed internal processes and workflows in our company _ 62%
into digial processes ———— =

Developed a digital / transformation strategy for individual _ 36%
exhibitions / products _ 32%

Developed a digital / transformation strategy _ 33%
for the whole company _ 24%

Launched digital products not directly related to _ 24%

existing exhibitions _ 22%

Created a designated function in the upper/top management _ 24%
(like a CDO, Head of Digital, etc.) - 16%

B 5%
Il 7

Other
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Staff Recruitment P Ufi

Association of the
Exhibition Industry

Middle East & Africa

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

Middle East & Africa 62%

51%

32% 31%

.No

NO
. Yes, and it proves difficult to find the right people Middle East & Africa 32%

World 31%

YES
Middle East & Africa 68%
World 69%

[ | Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for Saudi Arabia NN P )Ufi

e —

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

11
33
No
Activity
Reduced

Feb Mar Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Saudi Arabia NN P Ufi

——f—

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear
yet

Lift of current travel restrictions 1%

Lift of current public policies that apply 579
locally to exhibitions -

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to 43
reduced costs for the exhibitors) ¢

Other 4%

already
open

Mid-term visibility in terms of public policies,
including travel restrictions

Relevant hygiene measures

Local and
national
events

International
exhibitions
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Detailed results for Saudi Arabia I P Ufi

Revenue compared to 2019

Average for all
companies

1st half of
2023: 89%

2022: 85%

18%
9% I
0% 0% 0% . 0%
0% less than 25% 25-49%

0 2022 B 1st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

Association of the
Exhibition Industry

——f—

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

64%
Reduced
45%
36%
Reduced
[ by more
27% than 50%
7
7
50-75% more than 75% compared
to 2019
(14 answers in total) 141



Detailed results for Saudi Arabia

Did your company benefit from public
financial support?

.No

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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(14 answers in total)

69%

———f—

23%

Ufi

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Detailed results for Saudi Arabia NN P Ufi

——f—

Most important business issues in the exhibition industry m

20% 20%
18% 17%
15% 15% .
(']
10% 12% 1% 1% 1%
6% 6%
4% % 3%
= H
[ B _— SR
" Impact of Competition
m Irr:ternrzl nt Impact of Comv;:itte:: tion ecGoIr?grilic eco?'nt::: oifnt:gme Covid-19 from within Sustainability / Stakeholders Other
anageme digitisation . Y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 54% 23% 23%

Less international “physical” exhibitions, and overall less participants 8% 31% 23% 15% 23%

A push towards “hybrid” events, more digital elements at events 15% 46% 31% 8%
“Virtual” events replacing “physical” events 8% 17% 25% 50%
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Association of the
Exhibition Industry

Detailed results for Saudi Arabia NN P Ufi

———f—

Digitisation:
implementation in Saudi Arabia and globally paueilebis m

I 55
I 4o
. EE
I -
I 227
I
I 2
I 2+
I 2
I 167

I 257

I 22

Bl s

N 7

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Launched digital products not directly related to
existing exhibitions

Other
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Detailed results for Saudi Arabia H5SNN

——f—

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

46%

15%

.No

. Yes, and it proves difficult to find the right people

YES 85%

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

30
70

Jan  Feb Mar Apr May Jun @ Jul

No
Activity

Reduced
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yet Lift of current travel restrictions 58%

Lift of current public policies that apply

locally to exhibitions 58%

Readiness of exhibiting companies and

o
visitors to participate again 2L

2022-Q3 Financial incentive packages (leading to 50%

reduced costs for the exhibitors)

Mid-term visibility in terms of public policies, 1

already . . ..
including travel restrictions

open

7%

Other 17%

Relevant hygiene measures 0%

Local and
national
events

International
exhibitions
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

Revenue compared to 2019 Operating Profits 2021

Increase
of more
than 10%

Average for all Stable
companies (between
-10% and
+10%)
1st half of 73%
2023: 75%
2022: 62% —
Reduced
by
11-50%
Reduced
by more
than 50%
18% 18%
9% 9% 9%
e I
0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

0 2022 [l st haif of 2023
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

Did your company benefit from public
financial support?

100%

.No

[ Yes, for less than 10% of Il cost
es, Tor less an o OT our overall costs 0% 0% 0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

YES 0%

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

Most important business issues in the exhibition industry United Arab Emirates m

19% 20%
17% o o
14% _— e 13% 13%
(] (]
12% 11%
8% )
5% 6% . ) 5%
I — [ .
Lo Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
minzlxﬁement digitisation Oth:":: dia d eczl):o;]n:':“s econonr:zlzzthome pandemic on the the exhibition Climate issues Other
challenges rmedi evelop business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 58% 33% 8%
Less international “physical” exhibitions, and overall less participants 8% 8% 8% 33% 42%
A push towards “hybrid” events, more digital elements at events 33% 8% 42% 17%

“Virtual” events replacing “physical” events 8% 92%
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Association of the
Exhibition Industry

Detailed results for United Arab Emirates - )Ufi

implementation in United Arab Emirates and globally united Arab Emirates m

I 33%
I 9%
I,  75%
I 65%
I 42%
I 32%
X

I 24%

I 337

I 227

I 17%

B 16%

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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The Global
Association of the
Exhibition Industry

Detailed results for United Arab Emirates S //)Ufi

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50%

A

42%

!8%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for South Africa P )Ufi

Association of the
Exhibition Industry

Situation of the industry operations in the 1t half of 2022, and current predictions for the 2" half of 2022

= 2022 >

Aug

29th UFI Global Exhibition Barometer / July 2022 © (15 answers in total) 153
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Detailed results for South Africa ;

f .
Association of the
/_ ///) U I Exhibition Industry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear
yet
2022-Q3
already
open

Lift of current public policies that apply
locally to exhibitions

80%

Lift of current travel restrictions 67%

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Mid-term visibility in terms of public policies,
including travel restrictions

Relevant hygiene measures 20%

Other 0%

Local and
national
events

International
exhibitions
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Detailed results for South Africa

Revenue compared to 2019

Average for all
companies

1st half of
2023: 72%

2022: 57%

0% 0% 0% 0%

0% less than 25%

I 2022 Il st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

21%

15%

25-49%

71%

54%

31%

7%

50-75% more than 75%

(15 answers in total)

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019
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Association of the
Exhibition Industry

Detailed results for South Africa P Ufi

Did your company benefit from public
financial support?

80%

.No

. Yes, for less than 10% of our overall costs

13%

7%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Detailed results for South Africa P Ufi

Association of the
Exhibition Industry

Y a—

Most important business issues in the exhibition industry m

20%
18% o 17% %
— D 13% 13%
(] 0
10% 12% 11%
6%
4% 3% 3%
I — (.
. Impact of Competition
Internal Impact of Comp_etltlon Global_ State °.f the Covid-19 from within Sustainability / Stakeholders
ma;\n:lalgement digitisation oth;’:||t1|11e dia de?l:?gomézts econonr;r;);;:thome pandemic on the the exhibition Climate issues Other
challenges ! P business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

50% 50%

Covid-19 confirms the value of face to face events - sector bounces back quickly

Less international “physical” exhibitions, and overall less participants 25% 33% 25% 17%
A push towards “hybrid” events, more digital elements at events 50% 17% 8% 25%
“Virtual” events replacing “physical” events 8% 8% 17% 67%
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Detailed results for South Africa ;

f .
Association of the
///) U I Exhibition Industry

Digitisation:
implementation in South Africa and globally South Africa m

I 73%
I 65%
I 557
I 9%
I 36
I 32%

I 27%

I 24%

K

I 227

__EX

B 16%

0%

Bl 7%

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for South Africa

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50%
43%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Operations - Reopening Exhibitions DUFi e

Asia-Pacific

Situation of the industry operations for the 15 half of 2022,
and current predictions for the 2" half of 2022

Asia-Pacific World

< 2022 > <
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Operations - Reopening Exhibitions

Asia-Pacific

When do you believe
exhibitions will open
again in your city?

29th UFI Global Exhibition Barometer / July 2022 ©

Asia-Pacific

1

not clear

2022-Q3

already
open

Local and
national
events

International
exhibitions

Local and
national
events

International
exhibitions

Ufi

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Operations - Reopening Exhibitions ' DUfize

Asia-Pacific

What do you believe would most help the “bounce back” of exhibitions?

Asia-Pacific World

Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other

29th UFI Global Exhibition Barometer / July 2022 ©

Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

Mid-term visibility in terms of public
policies, including travel restrictions

Relevant hygiene measures

Other
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Turnover

Asia-Pacific

(]
The Global
// Association of the
/ Exhibition Industry

Revenue compared to 2019
Asia-Pacific World

Average for all

companies
Average for all
companies 1st half of
2023: 87%
1st half of
2023: 79%
2022: 73%
66%
2022: 65% e
54%
0,
28% 30%
9%
60
L 4% 3%
1% 1% [ 1% S 0% 1% e 1%
0% less than 25% 25-49% 50-75% more than 75% 0% less than 25%
I 2022 Il st half of 2023 I 2022 Il st half of 2023
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73%

50%

38%

22%
9%
25-49% 50-75% more than 75%
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Operating profit 2019

Asia-Pacific | U fl Asseciaion of e

Asia-Pacific World

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

Loss

compared compared
to 2019 to 2019
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Association of the
Exhibition Industry

Public Financial Support DUfive

Asia-Pacific

Did your company benefit from public
financial support?

73%

63%

23%
16%

.No

. Yes, for less than 10% of our overall costs

9% g9
> 8% g e 3% 2%

. Yes, for between 10% and 25% of our overall costs

NO
Asia-Pacific 63%
World 73%

YES

. Yes, for between 25% and 50% of our overall costs

Asia-Pacific 37%
World 27%

. Yes, for more than 50% of our overall costs
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Most Important Business Issues -

Format of Exhibitions - Asia-Pacific

o
The Global
// Association of the
Z, Exhibition Industry

Most important business issues in the exhibition industry

19% 20%

17%  17% L
15% 157 14% 50, 14%
: 12% ,
10% 1%
I lI I i .

. Impact of Competition
Internal Impact of Comp_etltlon Global_ State o_f the Covid-19 from within
"lah';?g?‘m::t digitisation oth (:: Irt:e dia d e?;;?‘;'o:;ﬁt s econonlra);llgthome pandemic on the the exhibition
9 P business industry

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 52%

Less international “physical” exhibitions, and overall less participants 6% 33%

A push towards “hybrid” events, more digital elements at events 16% 41%
“Virtual” events replacing “physical” events 7% 5% 21%

29th UFI Global Exhibition Barometer / July 2022 ©

T

2% % 2% 2% 1
[ N — —
Sustainability / Stakeholders

Climate issues Other

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

37% 8% 3%
25% 17% 19%
24% 14% 6%
47%
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Association of the
Exhibition Industry

Digitisation DUFi 2z

Asia-Pacific

Digitisation:
implementation in Asia-Pacific and globally Asia-Pacific m

Added digital services / products around our existing _ 1%
exhibitions (like apps, digital advertising, and digital signage) _ 65%

Changed internal processes and workflows in our company _ 44%
into digial processes ————————— Q¢

Developed a digital / transformation strategy for individual _ 28%

exhibitions / products _ 32%

Developed a digital / transformation strategy _ 19%

for the whole company _ 24%

Launched digital products not directly related to _ 19%

existing exhibitions _ 22%

Created a designated function in the upper/top management _ 19%
(like a CDO, Head of Digital, etc.) - 16%

B 5%
N 72

Other
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Staff Recruitment P Ufi

Association of the
Exhibition Industry

Asia-Pacific

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

66%

29% 31%

.No

NO
[T Yes, and it proves difficult to find the right people Asia-Pacific 29%

World 31%

YES
Asia-Pacific 71%
World 69%

. Yes, and it’s easy to find the right people
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Detailed results for Australia N 2UFi e

Association of the
Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No
Activity

Reduced

Jan Feb Mar Apr May Jun @ Jul Oct Nov
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Detailed results for Australia P Ufi

Association of the
Exhibition Industry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear H it H
yot R_ee_ldlness of e.xl_nbltlng companies and 67%
visitors to participate again
Financial incentive packages (leading to 40%
reduced costs for the exhibitors) ¢
Lift of current travel restrictions

Mid-term visibility in terms of public policies, 279
including travel restrictions o

already Relevant hygiene measures . 13%
Other . 13%
Lift of current public policies that apply 79%
locally to exhibitions ‘
LOC?I and International
national

exhibitions
events
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Detailed results for Australia P Ufi

Revenue compared to 2019

Average for all
companies

1st half of
2023: 79%
2022: 74%

0% 0% 0% 0%

0% less than 25%

0 2022 [l st half of 2023

29th UFI Global Exhibition Barometer / July 2022 ©

Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

67% 67%
Reduced
33% 33% Reduced
by more
than 50%
0% 0%
25-49% 50-75% more than 75% compared
to 2019
(15 answers in total) 172



Detailed results for Australia P Ufi

Association of the
Exhibition Industry

Did your company benefit from public
financial support?

80%

.No

. Yes, for less than 10% of our overall costs

13%

7%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Australia P Ufi

Most important business issues in the exhibition industry m m

22%
20%
17%
16%
15%
14% 14%
13% 13%
12% o 1%
(]
2% ° 2% 2% -
1%
- . 0 _— B
L Impact of Competition
Internal t Impact of Com“;:ittert:tlon e(filr?:::ic eco?]t;t: oitmt:zme Covid-19 from within Sustainability / Stakeholders Other
nl?:;?lge?]m:: digitisation other media developments ma):'ket pandemic on the the exhibition Climate issues
9 P business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 53% 40% 7%
Less international “physical” exhibitions, and overall less participants 13% 27% 20% 20% 20%

A push towards “hybrid” events, more digital elements at events 40% 20% 40%

“Virtual” events replacing “physical” events 7% 13% 27% 53%
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Association of the
Exhibition Industry

Detailed results for Australia P Ufi

Digitisation: .
implementation in Australia and globally m

I 60°
I -
I /0
I <o
I 0

I 227

I 0%

- 7%

I 10%

I 2/

B 10%

B 6%

Developed a digital / transformation strategy for individual 0%

exhibitions / products _ 32%

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Launched digital products not directly related to
existing exhibitions

Other

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)
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Detailed results for Australia

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic 86%

14%

0%
YES 86%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Detailed results for China P Ufi

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No

Activity

Reduced

Jan Feb Mar Apr May Jun @ Jul

Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for China P Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “pbounce back” of exhibitions?

not clear

Lift of current travel restrictions 67%

Readiness of exhibiting companies and

o,
visitors to participate again 60%

Financial incentive packages (leading to

()
reduced costs for the exhibitors) 22

2022-Q3 Lift of current public policies that apply

0,
locally to exhibitions 53%

Mid-term visibility in terms of public policies,
including travel restrictions

already
open

53%

Relevant hygiene measures 27%

Other 0%

Local and
national
events

International
exhibitions
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Detailed results for China

o
The Global
// Association of the
Z, Exhibition Industry

Revenue compared to 2019

Average for all
companies

1st half of
2023: 69%

2022: 57%

10%

0% 0% 0% .

0% less than 25%

I 2022 Il st half of 2023
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17%

0%

25-49%

67%

50%

40%

17%

50-75% more than 75%

(15 answers in total)

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019

179



Association of the
Exhibition Industry

Detailed results for China P Ufi

Did your company benefit from public
financial support?

60%

26%
H no

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

YES 40%

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for China P Ufi

Most important business issues in the exhibition industry m

20% 21%
e 15% U 15% 15%
5 (] 5 (] (]
o 14%
s 12% 11%
8% % o
| e I 0% s
. Impact of Competition
Internal Impact of Comp_et|t|on Global_ State °.f the Covid-19 from within Sustainability / Stakeholders
management digitisation with . economic economy in home pandemic on the the exhibition Climate issues Other
challenges other media developments market business industry

Format of eXhibitions in the coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 21% 57% 21%

Less international “physical” exhibitions, and overall less participants 62% 15% 15% 8%
A push towards “hybrid” events, more digital elements at events 29% 50% 21%
“Virtual” events replacing “physical” events 8% 8% 42% 17% 25%
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Association of the
Exhibition Industry

Detailed results for China P Ufi

Digitisation: :
implementation in China and globally m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

0%

N 7

Other
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Detailed results for China

o
The Global
// Association of the
Z, Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

64%

36%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for Hong Kong A\ g 2UFi e

Association of the
Exhibition Industry

r

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No
Activity

Reduced

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Hong Kong A\ g 2UFi e

r

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
yet

Lift of current travel restrictions

Financial incentive packages (leading to
reduced costs for the exhibitors)

Mid-term visibility in terms of public policies,
including travel restrictions

Relevant hygiene measures 20%

ey Regdiness of e_xhibiting cpmpanies and 10%
open visitors to participate again
Lift of current public policies that apply 10%
locally to exhibitions ¢
Other 0%

Local and
national
events

International
exhibitions
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Detailed results for Hong Kong

Revenue compared to 2019

Average for all
companies

1st half of
2023: 58%

33%

2022: 34%

11% 13%

0% less than 25%

I 2022 Il st half of 2023
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13%

50%

22% 22%

25%
11%

25-49% 50-75% more than 75%

(10 answers in total)

QD

r

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019
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Detailed results for Hong Kong A\ g 2UFi e

Association of the
Exhibition Industry

r

Did your company benefit from public
financial support?

50%

.No

. Yes, for less than 10% of our overall costs

10%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

YES 90%

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Hong Kong DUfive

Most important business issues in the exhibition industry m

18 20% 18% 20%
° 17% °
16% 1a% 15%
° 13% 12%
N 11%
6% 6% 6%
3%
D W
- [ 0%  mmm [~ -

. Impact of Competition

amernal Impact of Competition sctobal eoateof the Covid-19 from within Sustainability / Stakeholders other
h "gn digitisation other media developments ma):'ket pandemic on the the exhibition Climate issues
challenges P business industry

Format Of exhibitions in the coming years B Yes, forsure ] Most probably [l Notsure ] Notsureatall [l Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 50% 38% 13%
Less international “physical” exhibitions, and overall less participants 63% 13% 13% 13%
A push towards “hybrid” events, more digital elements at events 25% 25% 25% 13% 13%
“Virtual” events replacing “physical” events 11% 22% 67%
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Association of the
Exhibition Industry

Detailed results for Hong Kong A\ g 2UFi e

r

Digitisation:
implementation in Hong Kong and globally m

I 565°-
I 65°
K
I o
B 11%

I

B 11%

I 2+

I 112

I 227

B 11%

B 6%

0%

B 7

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for Hong Kong

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

50% 50%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for India y )Ufi
7, B e

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

25
38

75
63

Sep Oct Nov Dec

No
Activity

Reduced

Jan Feb Mar Apr May Jun Jul
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Detailed results for India y )Ufi
77 B e

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

Lift of current travel restrictions
Financial incentive packages (leading to 549
reduced costs for the exhibitors) ¢

not clear
yet

Readiness of exhibiting companies and 38

visitors to participate again ¢

Mid-term visibility in terms of public policies, 38Y%

including travel restrictions ¢
already Lift of current public policies that apply 239
open locally to exhibitions ¢

Relevant hygiene measures

Other I 8%

Local and
national
events

International
exhibitions
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Detailed results for India

(]
1 tl
> 2 l Bopecatencithe

Revenue compared to 2019

Average for all
companies

1st half of
2023: 85%

2022: 67%

8%

o o [ 0%

0% less than 25%

I 2022 Il st half of 2023
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8%
M o
25-49%

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

77% +10%)

Reduced
46% by
11-50%
38%
Reduced
by more
23% than 50%
to 2019
(13 answers in total) 193



Detailed results for India

Did your company benefit from public
financial support?

. No

. Yes, for less than 10% of our overall costs

[ | Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs

29th UFI Global Exhibition Barometer / July 2022 ©

(13 answers in total)

92%

2T

8%

YES 8%

The Global
Association of the
Exhibition Industry
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Detailed results for India y )Ufi
77 B e

Most important business issues in the exhibition industry m m

. 22%
19% 20% o
15% . 15%
13% 13% 12%
N 1M1% 1% 11%
7% BDAJ
3%
2% 2%
. . 0% [N e 0% %
. Impact of Competition
amernal Impact of Competition sctobal eoateof the Covid-19 from within Sustainability / Stakeholders other
g digitisation . Y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

B Yes, forsure ] Most probably [l Notsure ] Notsureatall [l Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 92% 8%

Less international “physical” exhibitions, and overall less participants 22% 22% 22% 33%
A push towards “hybrid” events, more digital elements at events 22% 11% 33% 11% 22%
“Virtual” events replacing “physical” events 25% 38% 38%
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Detailed results for India
o, Ufl Assocition ofthe

Digitisation:
implementation in India and globally m m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Other

N 7

29th UFI Global Exhibition Barometer / July 2022 © (13 answers in total) 196



Detailed results for India

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

42%

! 33%
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25%

. No
. Yes, and it proves difficult to find the right people
. Yes, and it’s easy to find the right people




Detailed results for Japan 2UFi e

Association of the
Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

>
11
44
44

Sep Oct Nov Dec

< 2022

No
Activity

Reduced
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Detailed results for Japan DUfive

Association of the
Exhibition Industry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yet Lift of current travel restrictions

Readiness of exhibiting companies and
visitors to participate again

Mid-term visibility in terms of public policies,
including travel restrictions

2022-Q3 Financial incentive packages (leading to

reduced costs for the exhibitors)

Lift of current public policies that apply

already iy ngs
locally to exhibitions

open

Relevant hygiene measures 9%

Other 0%

Local and
national
events

International
exhibitions
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Detailed results for Japan

Revenue compared to 2019

Average for all
companies

1st half of
2023: 92%

2022: 80%

0% 0% 0% 0%

0% less than 25%

I 2022 Il st half of 2023
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91%

73%

27%

9%
25-49% 50-75% more than 75%

(11 answers in total)

o
The Global
// Association of the
Z, Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced
by
11-50%

Reduced
by more
than 50%

compared
to 2019

200



Detailed results for Japan

Did your company benefit from public
financial support?

.No

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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(11 answers in total)

55%

27%

Ufi

The Global
Association of the
Exhibition Industry
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Association of the
Exhibition Industry

Detailed results for Japan DUfive

Most important business issues in the exhibition industry m

20%

18%

18% 17,

20%
16% 459, 14%
13% 2 0
10% 12% 1%
(]
6% 6%
3% 20, .
0% [ 0% %
" Impact of Competition
Internal Impact of Comp_etltlon Global_ State °.f the Covid-19 from within Sustainability / Stakeholders
management digitisation with economic economy in home pandemic on the the exhibition Climate issues Other
challenges other media developments market business industry

Format of eXhibitions in the Coming years . Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Covid-19 confirms the value of face to face events - sector bounces back quickly 55% 27% 18%
Less international “physical” exhibitions, and overall less participants 18% 45% 18% 9% 9%
A push towards “hybrid” events, more digital elements at events 18% 27% 36% 18%
“Virtual” events replacing “physical” events 18% 9% 27% 9% 36%
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Association of the
Exhibition Industry

Detailed results for Japan DUfive

Digitisation:
implementation in Japan and globally m

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management 0%
(like a CDO, Head of Digital, etc.)

0%

N 7

Other
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Detailed results for Japan

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

64%

36%

0%
YES 64%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people

29th UFI Global Exhibition Barometer / July 2022 © (11 answers in total) 204



Detailed results for Malaysia (*

o
The Global
// Association of the
7z Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No
Activity

Reduced

Feb Mar Apr Sep Oct Nov Dec
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Detailed results for Malaysia (*

o
The Global
// Association of the
Z, Exhibition Industry

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
yet
2022-Q3

10 Lift of current travel restrictions

Financial incentive packages (leading to
reduced costs for the exhibitors)

Lift of current public policies that apply
locally to exhibitions

12
Readiness of exhibiting companies and
8 visitors to participate again
Mid-term visibility in terms of public policies,
including travel restrictions

already
open

Relevant hygiene measures

Other 0%

Local and
national
events

International
exhibitions
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Association of the
Exhibition Industry

Detailed results for Malaysia (* DUFi e

Revenue compared to 2019 Operating Profits 2021

Increase

of more
than 10%
Average for all Stable
companies (between
78% 78% -10% and
1st half of RS e S
2023: 76% I I
2022: 59%
Reduced
Reduced
by more
than 50%
1% 11% 11% 11%
0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

I 2022 Il st half of 2023
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Detailed results for Malaysia (*

o
The Global
// Association of the
Z, Exhibition Industry

Did your company benefit from public
financial support?

70%

30%

.No

. Yes, for less than 10% of our overall costs

0% 0% 0%

. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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Association of the
Exhibition Industry

Detailed results for Malaysia DUfive

Most important business issues in the exhibition industry m

20% 20% 20% 20%
17%
15% 15% .
. 12% 1% 1%
% 6%
0 (] (] 10/
[ ] 0 _— 0% s
L Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
management digitisation with economic economy in home andemic on the the exhibition Climate issues Other
challenges 9 other media developments market P . .
9 business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years
10%  10%

Covid-19 confirms the value of face to face events - sector bounces back quickly 80%

Less international “physical” exhibitions, and overall less participants 10% 40% 20% 30%

A push towards “hybrid” events, more digital elements at events [0S 10%

“Virtual” events replacing “physical” events 20% 20% 60%
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Detailed results for Malaysia (*

(]
The Global
// Association of the
/ Exhibition Industry

Digitisation: .
implementation in Malaysia and globally m

I 30%
I 65%
I 40%
I 527
I 0%
I 24%

I 20%
I 49%
I 207

I 22

I 207

B 16%

0%

N 7

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Changed internal processes and workflows in our company
into digital processes

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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Detailed results for Malaysia

(]
The Global
// Association of the
/ Exhibition Industry

HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

78%

22%

0%
YES 78%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Detailed results for Singapore DUfive

Association of the
Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

- 2022 >

No
Activity

Reduced

Aug Sep Oct Nov Dec
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Association of the
Exhibition Industry

Detailed results for Singapore DUfize

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

Readiness of exhibiting companies and 80%
visitors to participate again ¢

not clear
yet

already
open

Lift of current travel restrictions 70%

Lift of current public policies that apply 60%
locally to exhibitions .

Financial incentive packages (leading to 50
reduced costs for the exhibitors) ¢

Mid-term visibility in terms of public policies, 30%
including travel restrictions ¢

Relevant hygiene measures 20%

Other 20%

Local and
national
events

International
exhibitions
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Detailed results for Singapore

Revenue compared to 2019

Average for all
companies

1st half of
2023: 81%

2022: 64%

0% 0% 0% 0%

0% less than 25%

0 2022 [l st half of 2023
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25-49%

30%
0% 0%

90%

70%

10%

50-75% more than 75%

(10 answers in total)

Ufi

The Global
Association of the
Exhibition Industry

Operating Profits 2021

Increase
of more
than 10%

Stable
(between
-10% and

+10%)

Reduced

Reduced
by more
than 50%

compared
to 2019
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Association of the
Exhibition Industry

Detailed results for Singapore DUfize

Did your company benefit from public
financial support?

40%

30% 30%
. No

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

YES 60%

. Yes, for more than 50% of our overall costs
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Most important business issues in the exhibition industry

20% 20%

18% o 18%
13%
° 12% 1% 1%
9%
. I I T
. Impact of Competition
Internal Impact of Comp_etltlon Global_ State o_f the Covid-19 from within
management digitisation with economic economy in home pandemic on the the exhibition
challenges 9 other media developments market business industry
Format of exhibitions in the coming years
Covid-19 confirms the value of face to face events - sector bounces back quickly 40%
Less international “physical” exhibitions, and overall less participants 20%
A push towards “hybrid” events, more digital elements at events 20%
“Virtual” events replacing “physical” events 20% 20%
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Singspore Glebe

3%
2% 2% o
w0 0% 0%
Sustainability / Stakeholders
Climate issues Other

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

60%

50% 30%

30% 10%

60%
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Detailed results for Singapore DUfize

Digitisation: .
implementation in Singapore and globally m

I 757
I <o
I 67
I 65°
. EX
I 2

I 33

I 2/

I 22

I 6%

I 1%

I 22

0%

N 7

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Launched digital products not directly related to
existing exhibitions

Other
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HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

90%

10%

0%
YES 90%

.No

[ | Yes, and it proves difficult to find the right people

[ | Yes, and it’s easy to find the right people
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Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

= 2022 >

Jan | Feb Mar Apr Jul  Aug Sep Oct Nov Dec

No
Activity

Reduced
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Detailed results for South Korea P Ufi

When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear
yet

10 Lift of current travel restrictions 100%

Lift of current public policies that apply 40%
locally to exhibitions o

Mid-term visibility in terms of public policies, 40%
including travel restrictions ¢

Readiness of exhibiting companies and

(1)
visitors to participate again 30%

already
open

Financial incentive packages (leading to 20%
reduced costs for the exhibitors) ¢

Relevant hygiene measures 0%

Other 0%

Local and
national
events

International
exhibitions
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Revenue compared to 2019

Average for all

companies |2fc::f:
1st half of N
2023: 96% o bSttab|e
etween
2022: 82% - E10% and

50% 50%

Operating Profits 2021

+10%)

Reduced

Reduced
by more
than 50%

11%
11
0% 0% 0% 0% 0% 0%
0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

0 2022 [l st haif of 2023
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Detailed results for South Korea

Did your company benefit from public
financial support?

. No

[ | Yes, for less than 10% of our overall costs

. Yes, for between 10% and 25% of our overall costs
. Yes, for between 25% and 50% of our overall costs

. Yes, for more than 50% of our overall costs
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(10 answers in total)

70%

Ufi

20%

The Global
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Exhibition Industry
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Detailed results for South Korea P Ufi

Most important business issues in the exhibition industry m

22%
20%
7% 17% 17%
15% o
11% - 12% 1% 11%
9% 9%
6%
3%
2% 2% 2%
. m— e 0% %
L Impact of Competition
Internal Impact of Competition Global State of the Covid-19 from within Sustainability / Stakeholders
m?‘r:illge?‘me:t digitisation th “rnlt: dia de?l(t:a?:or'::r:lts econonr:;):lzgthome pandemic on the the exhibition Climate issues Other
¢ ge otherme P business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 44% 56%

Less international “physical” exhibitions, and overall less participants 25% 38% 38%
A push towards “hybrid” events, more digital elements at events 13% 38% 38% 13%
“Virtual” events replacing “physical” events 13% 50% 38%
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Detailed results for South Korea ///)Ufi

Digitisation:
implementation in South Korea and globally S°”th Korea m

78%

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Developed a digital / transformation strategy for individual
exhibitions / products

Changed internal processes and workflows in our company
into digital processes

Developed a digital / transformation strategy
for the whole company

Launched digital products not directly related to
existing exhibitions

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other

N 7
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HR: Recruitment of additional staff
following the restart of activities
after the COVID-19 pandemic

67%

33%

.No

. Yes, and it proves difficult to find the right people

. Yes, and it’s easy to find the right people
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Association of the
Exhibition Industry

Situation of the industry operations in the 15t half of 2022, and current predictions for the 2" half of 2022

< 2022 >

No
Activity

Reduced

Jan Feb Mar Apr Jun | Jul Oct Nov Dec
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When do you believe exhibitions What do you believe would most help the
will open again in your city? “bounce back” of exhibitions?

not clear

yot 10 Readiness of exhibiting companies and

o,
visitors to participate again 80%

Lift of current public policies that apply

locally to exhibitions 80%

Lift of current travel restrictions

2022-Q3 Financial incentive packages (leading to

reduced costs for the exhibitors)

already
open

Relevant hygiene measures

Mid-term visibility in terms of public policies, 10%
including travel restrictions ¢
Other 0%

Local and International

national

exhibitions
events
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Revenue compared to 2019 Operating Profits 2021

Increase
of more
than 10%

Average for all

companies Stable
(between
-10% and

1st half of +10%)

2023: 79%

2022: 64% 60%

Reduced
by

11-50%

40%

Reduced
by more
than 50%

30%

20% 20% 20%

10%
e I

0% less than 25% 25-49% 50-75% more than 75% compared
to 2019

I 2022 Il st half of 2023
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Did your company benefit from public
financial support?

60%

40%

.No

. Yes, for less than 10% of our overall costs
. Yes, for between 10% and 25% of our overall costs

. Yes, for between 25% and 50% of our overall costs

YES 40%

. Yes, for more than 50% of our overall costs
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Most important business issues in the exhibition industry m

. 20% 20%
18% 17% 16%
°  15% . 14%,
12% N 12% o
. . 11% 10%
o 6%
(1]
4% 0
I b — b
L Impact of Competition
malrr:;e':rzlent Impact of Com“;’)i(-tzrt: tion e(filr?:::ic eco?]tci:rt: oitmt:?)me Covid-19 from within Sustainability / Stakeholders Other
g digitisation . Y pandemic on the the exhibition Climate issues
challenges other media developments market business industry

. Yes, for sure . Most probably . Not sure . Not sure at all . Definitely not

Format of exhibitions in the coming years

Covid-19 confirms the value of face to face events - sector bounces back quickly 20% 50% 10% 20%
Less international “physical” exhibitions, and overall less participants 10% 30% 10% 30% 20%
A push towards “hybrid” events, more digital elements at events 20% 40% 20% 20%
“Virtual” events replacing “physical” events 10% 10% 20% 30% 30%
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Digitisation: .
implementation in Thailand and globally m

I 70%
I 9%
I 60°%
I 657%
I 30%

I 227

I 20%

I 527

I 207

I 247%

I 207

B 16%

0%

- 7%

Changed internal processes and workflows in our company
into digital processes

Added digital services / products around our existing
exhibitions (like apps, digital advertising, and digital signage)

Launched digital products not directly related to
existing exhibitions

Developed a digital / transformation strategy for individual
exhibitions / products

Developed a digital / transformation strategy
for the whole company

Created a designated function in the upper/top management
(like a CDO, Head of Digital, etc.)

Other
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HR: Recruitment of additional staff
following the restart of activities

after the COVID-19 pandemic 80%

10%

.No

. Yes, and it proves difficult to find the right people

YES 90%

. Yes, and it’s easy to find the right people
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Conclusion

The Global Barometer survey has been measuring the pulse of the
exhibition industry since 2008. This 29th survey was concluded in
June 2022 and includes data from 366 companies in 57 countries
and regions. The report delivers outlooks and analysis for 23 focus
countries and regions. In addition, it analyses 5 aggregated regional
zones.

The results highlight the quickening pace of the industry’s recovery
in 2022, after the continuing impact of COVID-19 throughout 2021.
There is a strong belief that the sector, primarily driven by physical
exhibitions and business events, will bounce back quickly.

The results vary depending on location, and are primarily driven by
confirmed or expected “reopening dates” for exhibitions.

When asked what elements would best support the “bounce-back”
of exhibitions, six in ten companies selected “Lifting of current travel
restrictions” and “Readiness of exhibiting companies and visitors to
participate again”. “Financial incentive packages (leading to reduced
costs for the exhibitors)” and “Lift of current public policies that apply
locally to exhibitions” are the next two most influential key drivers,
mentioned selected by four in ten and three in ten companies

respectively.

Globally, and on average, companies have seen a significant
increase in their 2022 turnover, which now represents 73% of 2019
levels. They also project this to increase to 87%, taken like-for-like
for the first half of 2023.
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In terms of operating profit for 2022, 10% of companies globally are
expecting a loss, and 15% are expecting a reduction of more than
50%, compared to 2019 levels.

Several regions include countries with a higher-than-average
proportion of companies foreseeing a loss in 2022

Overall, 73% of companies received no public financial support, and
for the maijority of those that did, financial public aid represented less
than 10% of their overall costs.

The latest results show significant variations from the previous
edition of the Barometer, released in the February 2022. In
particular, the “Impact of the COVID-19 pandemic on the business”
has dropped from being the most pressing issue, to the sixth-most
pressing (from 19% down to 11%).

Currently, the most pressing business issue is “Internal management
challenges” (20% of respondents, compared to 19% in the previous
edition). There has also been a shift in the second- and third-most
pressing issues, with “Impact of digitisation” (17% of respondents,
compared to 16% in the previous edition) moving from third to
second, and “Competition with other media” (15%, compared to 14%
in the previous edition), moving from fourth to third.

Within “Internal management challenges”, 64% of respondents

selected “Human resources” issues, 45% selected “Business model
adjustments”, and 39% selected “Finance”.
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In relation to future exhibition formats, the global results indicate that:
87% of respondents (up from 80% in the previous edition, and 78%
in the edition prior to that) agree that “COVID-19 confirms the value
of face-to-face events”, and anticipate the sector to bounce back
quickly (with 51% stating “Yes, for sure” and 36% stating “Most
probably”).

*  31% (compared to 44% and 46% previously) believe there will
be “Less international ‘physical’ exhibitions and, overall, less
participants” (with 4% stating “Yes, for sure”, 27% stating “Most
probably” and 26% remaining unsure).

* 61% (compared to 73% and 76% previously) believe there is “A
push towards hybrid events, more digital elements at events”
(with 19% stating “Yes, for sure”, 42% stating “Most probably”
and 20% remaining unsure).

* 6% (compared to 10% and 14% previously) agree that “Virtual
events are replacing physical events”, while 16% are unsure and
57% stating “Definitely not”.

Overall, 65% of respondents have added digital services/products
(such as apps, digital advertising and digital signage) to their existing
exhibition offerings. This is especially the case in Asia-Pacific (71%).

The 29th Barometer surveyed companies’ need to recruit additional

staff following the restart of activities after COVID-19, and sought to
gain insight into their most successful approaches.
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Globally, 69% of companies are currently in the process of recruiting
more staff, and 90% are facing difficulties with sourcing appropriate
candidates.

In all regions, most companies are currently recruiting more staff,
while at the national level, China is the only country where most
companies are not recruiting.

THANK YOU TO ALL SURVEY PARTICIPANTS FOR YOUR
CONTRIBUTION! THE NEXT GLOBAL BAROMETER SURVEY
WILL BE CONDUCTED IN DECEMBER 2022 — PLEASE
PARTICIPATE!
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Appendix: Number of survey replies per country DUFi e

Total = 366 (in 57 countries/regions)

North America 31 Europe 103 Middle East & Africa 49
Canada 1 Albania 1 Bahrain 1
Mexico 17 Belgium 3 Lebanon 1
USA 13 Bulgaria 1 Oman 3
Croatia 1 Qatar 3
Central & South America 7 Czech Republic 1 Saudi Arabia 14
Argentina 11 Finland 2 South Africa 15
Bolivia 3 France 2 United Arab Emirates 12
Brazil 17 Georgia 1
Chile 11 Germany 14 Asia-Pacific 112
Colombia 12 Greece 4 Australia 15
Costa Rica 1 Hungary 1 China 15
Ecuador 3 Italy 16 Hong Kong 10
Guatemala 4 Kazakhstan 1 India 13
Honduras 1 Netherlands 2 Indonesia 3
Panama 4 Poland 1 Japan 11
Peru 3 Portugal 1 Malaysia 10
Uruguay 1 Spain 12 Myanmar 1
Sweden 4 Pakistan 2
Switzerland 2 Philippines 1
Turkey 21 Singapore 10
United Kingdom 12 South Korea 10
Thailand 10
Vietnam 1

29th UFI Global Exhibition Barometer / July 2022 ©

235



°
The Global
// Association of the
’Z, Exhibition Industry

UFI Headquarters / UFI Asia-Pacific UFI Latin American UFI Middle East & Research Patron

European Office Regional Office Regional Office Africa Regional Office

17, rue Louise Michel Suite 4114, Hong Kong Plaza Corferias, Cra 37 # 24-67 Info Salons Middle East Office

92300 Levallois-Perret 188 Connaught Road West Auditorium Second Floor Sheikh Zayed Rd re e m a n

France Hong Kong, China Bogota, Colombia City Tower 2, Office 2001A °
PO Box 58580

T:+33146 397500 T: +852 2525 6129 T: +571 3445486 Dubai

F: +33 1 46 39 75 01 F: +852 2525 6171 latam@ufi.org United Arab Emirates

info@ufi.org asia@ufi.org
T: +971 (0)4 331 7180
mea@ufi.org

web www.ufi.org

blog www.ufilive.org

© euriLive

o www.facebook.com/ufilive
www.UFl.tv

@ www.linkedin.com/groups/4048434

(9 UFI Official Account

UFI Diamond Sponsors

THAILAND Ve
MICE | & 2L

I'CER QATAR

Tourism &>Lyul]

Freeman.



